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KPls to Measure

PR & Branding Events Demand Generation Social Media Digital Marketing Content Marketing Website

Sessions, Users,
Number of downloads Pageviews, % New
by asset Visitors, % Returning
Visitors, Alex ranking

Net new contacts, Leads, opps and closes
Number of followers .
Open Rate, Bounce and shares through advertising
Rate, Unsubscribe, CTR channels, CPA

Number of pick up and Number of attendees,
back links net new leads, closes




